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2024,

“A year of commitment and sustainable progress”

Dear colleagues, partners, and stakeholders,

The year 2024 will be remembered as a year of commitment for Biscuits Bouvard Group. Despite a demanding global context,
we have taken decisive steps, affirming our determination to actively contribute to a more sustainable future.

One of our greatest achievements this year has been the validation of our Decarbonization Trajectory by the Science Based
Targets initiative (SBTi). This commitment places us on a clear path to significantly reduce our Greenhouse Gas Emissions,
with measurable and concrete objectives.

We are also proud of the commitment shown by our Business Units (BUs), which have mobilized through specific training
programs, targeted CSR actions, and the integration of new more sustainable energy sources at our production sites. This
collective engagement demonstrates a genuine willingness to progress at all levels of the Company.

On the front of responsible sourcing, we have committed to two new Organic Quality Supply Chains (oat flakes and einkorn), a
development that reinforces our confidence in the future of Organic farming and proves that viable solutions exist to combine
Quality, sustainability, and responsibility.

Finally, we are actively preparing for the arrival of the CSRD (Corporate Sustainability Reporting Directive) in 2025. This new
regulation represents a true turning point in CSR reporting transparency and rigor, and we are determined to approach this
change with method and anticipation.

Every action and initiative implemented this year reflects our unwavering commitment to sustainability, whether in our internal
practices, environmental impact, or social contribution.

In 2025, we will continue this dynamic with the same ambition and determination, convinced that every step forward matters in
building a more respectful and equitable future for all.

Thank you to all our teams, partners, and stakeholders for their daily commitment.

Together, let’s continue to move forward with confidence and responsibility. .
#’
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—

Alain and Pierre-Alain Lainé
President and CEO
Bouvard Group
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Our activities

Since our creation in 1990, we have been driven by the desire to design, produce, and promote tasty, healthy, and high-quality snacks. We are passionately committed to the
development of innovative products that respect people and the Environment. Our core values include ambition, open-mindedness & humility, professionalism, and the pleasure
to share.

A specialist in the snack sector, our Group offers its customers a diverse range of products: biscuits, cakes, chilled snacks,
and Ready-to-Fill products. In addition to our Private Label offerings, we own exclusive and specific brands.

Structure and
Activities of Our Group

Our international organization is structured into three distinct Business Units:

W BOUVARD PRO

Beee® N i it consists of six sites:
three in France, one In

BOUVARD
BAKERY ITALIA

BOUVARD FRANCE

OQur /7 French sites are
dedicated to the production of
various biscuits, with a strong
focus on  Quality and

Belgium, one in the United
States, and a commercial
| office in the United Kingdom.

Comprising five ltalian sites,
this unit specializes in cakes,
wafers, and chilled snacks.

Innovation. We offer a wide
' range of products, including
| sweet and savory biscuits.
Among our Own Brands, we
. have the Saint Georges range,
the Cantreau brand, and
BioAlbon for Organic
products.

Specializing in  Ready-to-Fill
products, it caters to both
individual ~ consumers  and
Food Service professionals. It
includes the brands Pidy, Les
3 Toques, and Délos, all
recognized for their know-how
and Quality.

Our products are available
under the Lago, Gusparo,
and Milino brands, as well as
Private Labels, offering high-
quality products for both the
ltalian and International
markets.

Thanks to our expertise and the diversity of our offers, we meet the needs of our clients and partners
while remaining firmly committed to a Corporate Social and Environmental Responsibility approach.



575 million € in revenue
2’000 employees

st
1 Organic biscuit manufacturer
in France

105,000 tons of products manufactured
+ 30 yea I'S of organic and

external growth

Our sales:

13% italy
36%

Export

51%

France

18 Sites based in Europe and the United States

6 countries

4 warehouses

Bouvard Head Office - Bouvard Alina Industrie Ceyzériat
Biscuiterie de la Tour d’Albon
Bouvard Alina Industrie Dole

‘ ' Biscuits Saint-Georges
La Compagnie du Biscuit Pessac
La Compagnie du Biscuit Bessay
Cantreau
Technipat
La Cigale Dorée
Pidy Production Halluin

‘ ’ Pidy Gourmet Ypres

Bouvard Italia (x2)
‘ ' Gusparo
Lago (x2)

w [SC joint-ventu
= Pidy Ltd

&= Pidy Inc.

"~ Lago USA Inc.
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Our Governance and
CSR Strategy

“As the ideal partner for tasty breaks, our family Group
passionately creates products, ever healthier, more respectful
of our planet, for your greatest pleasure!”

Driven by our mission, we have been working for over ten years to improve the Quality of Work Life for our employees, develop sustainable and
high-quality Supply Chains, reduce plastic use, and protect Biodiversity. As part of this commitment, we submitted our Decarbonization
Trajectory this year to the Science Based Targets initiative (SBTi).

This commitment to transformation is at the core of our CSR strategy, structured around four fundamental pillars and implemented by a
dedicated Group CSR Steering Committee. Integrated into the Group's governance, this Committee brings together nine members from
various disciplines and meets every three months to monitor the progress of initiatives. Additionally, to amplify and energize CSR actions within
the Bouvard Pro unit, a second CSR Steering Committee has been established for this Business  Unit.
In 2024, for the first time, we published our CSR Report in four languages (French, English, Italian, and Flemish) to share our actions and
commitments with all our employees.

In 2024, the Green Team, established at our French headquarters and composed of dedicated volunteers, launched several projects: raising
employee awareness of eco-friendly practices, organizing donation drives for charities, and installing more sustainable equipment in dining
areas. At the same time, our Bouvard Pro BU introduced “Colibris” ambassadors, a group committed to (one ambassador per site) responsible
for relaying CSR Steering Committee decisions, supporting initiatives alongside Plant Managers, and fostering engagement across all sites and
employees.

Bouvard 4 All is a fund designed to support employee-led initiatives aligned with the Group’s pillars and the 1/ UN Sustainable Development
Goals (SDGs). In 2024, two projects were supported: Virginie led a pastry workshop at a mother-daughter center in Rwanda, providing them
with baking equipment and an oven. Emmanuelle participated in the Trek des Gazelles, raising funds for a charity that supports children with
cancer in Morocco. These initiatives reflect the solidarity and commitment of our employees and our determination to help bring their projects
to life.
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The 4 pillars of our strategy

AEnsuring the well-being and health of our
employees.

AHelping cake lovers move towards
healthier consumption.

A SUSTAINABLE SUPPLY CHAIN

ARespect a purchasing ethics : responsible
procurement  charter, removal  of
controversial  ingredients,  ingredient
traceability, and supporting sustainable
agricultural sectors.

TO CREATE THE PRODUCTS OF
TOMORROW

A Listening to consumers to anticipate their needs.

A Innovating to optimize taste while improving
nutritional profiles.

A Enhancing the eco-design of our packaging.

A SMART PRODUCTION SYSTEM

A Preserving and transmitting Bouvard's know-how.

A Reducing the environmental impact of our
factories (energy and water consumption, waste
management, combating food waste, etc.) and
the supply chain.

A Continuous digitalization and modernization of
production tools.
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POVERTY

™em. s | "TOFOCUS ON PEOPLE"

T
QUALITY

i |

GENDER
EQUALITY

.
<< HIGHUIGHTED ACTION 20 2"'
DECENT WORK AND .-
ECONDMIC GROWTH In November 2024, La Cigale Dorée site in GEmenos was awarded the GIMS Health Prize, presented
/J by the occupational Health services of the Bouches-du-Rhdéne region. This prize, awarded to only 6
"' companies out of 18,000, recognizes initiatives in Workplace Health and Well-being.

This distinction highlights the collaborative efforts of La Cigale Dorée teams and healthcare
10 REDUCED professionals, aiming to place employees at the heart of priorities. Personalized support, workstation
INEQUALITIES
A

strategy, providing them with solutions and products perfectly tailored to their needs.

adaptation, as well as prevention, awareness, and training have been key levers in ensuring optimal
=) and sustainable working conditions.

This award underscores our daily commitment to promoting a healthy and respectful work

16 P usrce - environment, where people remain our central focus

AND STRONG
INSTITUTIONS

EDUCATION gy , At Biscuits Bouvard, our strength lies in our team of motivated and passionate employees, capable of
A taking on ambitious challenges. Our clients and partners are also committed to offering the best to
' consumers. We are determined to place the expectations of all our stakeholders at the core of our



Health, Safety, and Training

The foundations of a Health and Safety culture

Because sustainable performance cannot exist without Safety, we have been structuring our Health and Safety at work approach
since 2020 to provide our employees with a safe and healthy work environment.

This approach is built around three key pillars:

A Eliminate Critical Risks: Identify and eliminate major risk situations through targeted technical actions and appropriate
investments;

A Structure and Formalize Health & Safety Management: Define clear rules, establish operational procedures, and develop the
specific skills needed for their implementation;

A Promote a Safety Culture: Encourage and reward safe behaviors daily through training, awareness workshops, and regular
communication.

These actions help us strengthen a shared Safety culture, where every employee becomes a key player in risk prevention.

20.84 Frequency Rate B New Occupational Diseases 0.98 severity Rate
2023:30.4 / 2022 : 25.9 2023: 9 / 2022: 7 2023: 117 / 2022: 0.99

2024: A Year Marked by Digitalization and New Technologies

The year 2024 marks a significant progress in our Health and Safety approach, with the integration of innovative digital and
technological solutions to enhance prevention and awareness.

A Digitalization of Safety: Launch of a dedicated digitalization program aimed at facilitating communication, centralizing key
information, and accelerating the management of risk situations.

A Virtual Reality: Use of virtual reality to train and raise awareness among employees through immersive and realistic scenarios.
A Artificial Intelligence (Al): Implementation of a pilot Al project to analyze workstations, identify high-risk postures, and propose
adapted improvement solutions.

In addition, we have continued our training days, which provide an opportunity to implement targeted training modules on various
topics such as ergonomics, road Safety, and the handling of chemical products. This format, highly appreciated by employees, not
only promotes learning but also encourages exchanges and strengthens team cohesion.

In 2024, our commitment to Safety
was further strengthened by
setting the ambitious goal of
achieving "zero accidents" by
2028.




Health, Safety, and Training

Training within Our Group

84 Number of As part of ti i t Training Path
apprentices in the .s par o' our con mupus |mpr9vemen process, raining Pathways were
Group introduced in 2024 and will continue in the coming years at Bouvard France.
2023:78 /2022: 69 These pathways aim to provide a common foundation of knowledge and best

practices for our new hires, managers, and Directors (covering topics such as

Safety, cybersecurity, and the code of conduct).

86% Percentage of
employees who The Bouvard Academy offers a comprehensive range of training programs
received training designed for both new employees and current staff within the Group. These
2023: 72% / 2022: 76% training courses include digital modules utilizing 360° immersive technologies,

designed to enhance the learning experience through hands-on workshops across
various fields.
2% Percentage of
payroll dedicated to A structured 18-week program has been implemented to support temporary
workers in securing permanent contracts (CDI) at our Dole site. This program
includes dedicated mentoring with a progressive skills development plan, enabling
employees to advance from operator roles to machine operation. Regular meetings
are scheduled to assess mindset, acquired skills, and long-term employment
prospects.

training

In 2024, a large part of Bouvard Pro's administrative staff completed training in Insight Management, refining their managerial
practices and strengthening their leadership skills. A personal evaluation framework was also introduced to align competencies
with the Group’s core values and identify areas for improvement.

In production, the focus is on Safety, ergonomics, and well-being, with training programs such as "Everyday Safety." In the United
States, the Pidy Inc. site recently organized first aid training, raising awareness among teams about simple yet essential life-
saving techniques. At the Technipat site, a training program focusing on sports, Health, and nutrition was offered to promote a
healthy balance between work and personal life.

These initiatives illustrate the Group's commitment to investing in skills development, Safety, and employee well-being.

= "'!,ﬁ“?;
e - - - =

First Aid Training, Bouvard Pro, USA
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Quality of Work Life, Diversity, and

Inclusion

We are convinced that our performance is intrinsically linked to the commitment of each of our employees. To foster this, we

implement daily actions to promote a healthy and inclusive work environment.

Quality of Work Life

Improving workplace well-being is at the heart of our commitments. This priority is reflected in concrete actions aimed at creating

a balanced work environment.

These include regular team-building events, the development of ergonomic workspaces, welcoming families during Open Days,
and providing daycare facilities on two of the Group’s sites to help ease the daily lives of our employees. Since 2023, additional

remote work days have also been granted to employees facing specific family constraints.

Our Business Unit Bouvard Pro regularly conducts the "HR Survey" to measure employee satisfaction regarding their roles and

Quality of Work Life.

In 2024, CSR-related questions were incorporated into the survey to better understand employees' knowledge of these topics,
identify their expectations, and gather their ideas. The goal was to build a more collective and participatory CSR strategy, aligned

with the real needs of employees.

Diversity and Inclusion

Committed to gender equality and inclusion, we continue to take action
across several areas, aligned with our Group's strategic priorities:

A Developing job diversity by establishing Best practices in professional
relationships between women and men;

A Promoting the inclusion of people with disabilities;

A Preventing and detecting work situations or environments that could
affect employee Health, through collaborations with protected and
adapted sector establishments.

Women

47.1%

52.9%
M

en

47 Nationalities present
within the Group

o/ Number of employees
9.4% with disabilities
in the Group

France

Charity sale in support of the
fight against breast cancer

A second  successful
initiative  with  €5,000 in
donations collected across
our French and Belgian
sites. The funds were
donated to the Cancer
Leagues of Ain and Allier.

ltaly Telethon

Bouvard Italia participated in the 261
Telethon 24 x 1 hour relay race in
Udine with a team of runners and ; S
supporters. For each kilometer
completed, Bouvard ltalia made a
donation to Telethon Foundation

to support research on rare genetic diseases.

Tour de Bouvard Pro Belgium

For four weeks, the Bouvard Pro teams
went above and beyond, covering
16,000 km by cycling, walking, or
running. Their goal? To virtually connect
the Group’s various sites around the
world - a mission successfully
completed and later joined by Bouvard

Francel!
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was a for have a :
and to to Safety and this the

For me, Safety is above all a mindset, a deep conviction that every employee should be able to return home safe and sound at
the end of their shift. It goes far beyond simply following rules and procedures — it is a collective approach where everyone
plays an active role in preventing accidents and ensuring a safe work environment.

Achieving a record of over 430 days* [ Gk of 2024 to our
Safety is a by . is a
performance the of training,
procedures,
safe environment is a and -
is the - is a
to within the
and in

* Numberof daysasof the endof 2024 A



